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TVS iQube
India’s family EV is now a six-variant portfolio

6
VARIANTS ACROSS 2.3–5.3 KWH

₹95,124–₹1,46,877
EFFECTIVE EX-SHOWROOM PRICE RANGE

UP TO 212 KM IDC RANGE 118+ CONNECTED FEATURES

A broad ladder lets TVS recruit value seekers and premium
family upgraders with one nameplate



COMPETITION ANALYSIS
DIRECTIONAL MARKET-SHARE CHECK

ATHER 450 SERIES

PERFORMANCE + SOFTWARE

3 variants  |  ₹1.36L+ 17.1% → 16%
Market Share

BAJAJ CHETAK 35 SERIES

BUILD + TRUST

3 variants  |  ₹1.10–1.35L 20.6% → 22.8%
Market Share

OLA S1 GEN 3

TECH + VALUE

9 battery variants  
₹0.85–1.70L

11.7% → 7.1%
Market Share





COMMERCIAL OBJECTIVE
SEPTEMBER–OCTOBER MARKET-SHARE BRIDGE

4,32,599

INDIA E-SCOOTER SALES

2,16,300

TOP 20 METROS @50%

57,059

TVS @26.38%

64,889

TVS @30%

+7,830
TVS SALES NEEDED
× 70% iQube mix

= 5,481 Incremental
iQube Sales

181
FLIPKART SALES

+ 5,300
LEAD-CONVERTED SALES

at 1% 5,30,000
LEAD GOAL

5,481 = 181 Flipkart sales + 5,300 sales generated from 5.3 lakh leads

Planning assumptions: metros = 50% of India demand; iQube = 70% of TVS; lead-to-sale = 1%
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Plan

https://docs.google.com/spreadsheets/d/1nCVQvRHhSn0Hj6HmNzEAM-2UC9N0PpXj1PUlFY4YDKw/edit?gid=0#gid=0
https://docs.google.com/spreadsheets/d/1nCVQvRHhSn0Hj6HmNzEAM-2UC9N0PpXj1PUlFY4YDKw/edit?gid=0#gid=0


Duration: 1 Sept - 31 Oct

100 Keywords
Avg Monthly Search Volume: 1.27 cr
Avg CPC: 3.92
CR: 5%
Leads: 3,45,939
Cost: ₹2.7 cr

Search



Awareness
Platforms: Youtube, Meta
Impact through: JioHotstar
Duration: 1 Sept - 10 Oct
Impressions: 42.72 Cr
Cost: 4.95 Cr



Objective: Awareness (Impact)
Masthead, Bigg Boss
Campaign Duration: 

         1 Sept - 3 Sept & 4 Sept - 6 Sept
Asset duration: 15 secs & 30 secs
Deliverables:

         Reach- 3.3 cr + 66 lac
         Frequency- 3 & 6
         Impressions- 9.9 Cr + 3.96 Cr
         Cost- 1.89 Cr

JioHotstar





Objective: Awareness
Non-Skippable Reach
Campaign Duration: 1 Sept - 10 Oct
Targeting: 25-44, Affinity: Green Living Enthusiasts, In-market:
Scooters, Electric Scooters, Custom: Keywords- new scooters,
electric scooters, URLs- bikewale.com, bikedekho.com
Asset duration: 15 secs & 30 secs
Deliverables:

         Reach- 5.2 cr
         Frequency- 4
         Impressions- 20.8 cr, Cost- 2.49 cr

YouTube





Objective: Awareness
Reel
Campaign Duration: 1 Sept - 10 Oct
Targeting: 25-45, Top 20 Metros, Behaviors:
Commuters, Interests: Electric motorcycles and
scooters, Scooters (vehicle), TVS Scooty
Asset duration: 30 secs
Deliverables:

         Reach- 2.01 Cr
         Frequency- 4 

Meta

Impressions- 8.06 Cr
Cost- 56.44 lac





Duration: 1 Oct - 10 Oct



Consideration
Platforms: Meta, GDN
Impact through: bikewale.com
Duration: 1 Sept - 10 Oct
Traffic: 16.07 lac
CTR: 1%
Cost: 1.52 Cr



Meta
Objective: Traffic
Static, Carousel
Campaign Duration: 1 Sept - 10 Oct
Targeting: 25-45, Top 20 Metros,
Behaviors: Commuters, Interests:
Electric motorcycles and scooters,
Scooters (vehicle), TVS Scooty
Deliverables:

       Traffic- 3.02 lac
       CTR- 1%
       Cost- 30.24 lac





GDN
Objective: Traffic
Campaign Duration: 1 Sept - 10 Oct
Targeting: 25-44, Affinity: Green Living
Enthusiasts, In-market: Scooters,
Electric Scooters, Custom: Keywords-
new scooters, electric scooters, URLs-
bikewale.com, bikedekho.com
Deliverables:

       Traffic- 7.8 lac
       CTR- 1%
       Cost-46.8 lac



bikewale.com
Objective: Traffic (Impact)
Static
Campaign Duration: 5 Oct - 7 Oct
Deliverables:

       Traffic- 5.25 lac
       CTR- 1%
       Cost- 75 lac







Conversion
Platforms: Meta, Google
Bookings through: Flipkart
Duration: 11 Oct - 31 Oct
Conversions: 

       184061 leads & 362 bookings
CR: 3.9% (leads) 

                  & 1% (bookings)
Cost: 5.35 cr



Meta
Objective: Leads
Static, Reel
Campaign Duration: 11 Oct - 31 Oct
Targeting: 75% of video, Website
visitors
Asset duration: 30 secs
Deliverables:

       Leads- 45k 
       CR- 3%
       Cost- 1.12 cr









Google
Objective: Leads (Performance Max)
Campaign Duration: 11 Oct - 31 Oct
Deliverables:

       Leads- 1,39,061
       CR- 5%
       Cost- 4.17 Cr





Expected Results

TVS Market Share

26.38% → 30%

https://docs.google.com/spreadsheets/d/1nCVQvRHhSn0Hj6HmNzEAM-2UC9N0PpXj1PUlFY4YDKw/edit?gid=0#gid=0


While Going After Leaving



While Going After Leaving





Brand Integration:
Quiet Routes
by iQube

VISIBILITY + HANDS-ON EXPERIENCE

31
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