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TVS =&

TVS iQube )

India’s family EV is now a six-variant portfolio

VARIANTS ACROSS 2.3-5.3 KWH

295,124-21,46,877

EFFECTIVE EX-SHOWROOM PRICE RANGE

— 118+ CONNECTED FEATURES

A broad ladder lets TVS recruit value seekers and premium
family upgraders with one nameplate



COMPETITION ANALYSIS TVS =&

DIRECTIONAL MARKET-SHARE CHECK

450 SERIES BAJ AJ CHETAK 35 SERIES SIGEN 3

3 variants | 21.36L+ 3variants | 21.10-1.35L. 20.6% 22.8% 9 battery variants 1.7% 1.1%

20.85-1.70L
Market Share Market Share Market Share
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WHAT STOPS THE BUY

)

Range, charging
and battery anxiety

P

Nearby EV
service capability

4

Upfront price +
uncertain resale

“My petrol scooter
still works”

WHAT DRIVES THE BUY

Lower everyday
running cost

&

A scooter the
household can use

9

TVS trust +
practical smart features
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TVS &

COMMERCIALOBJECTIVE

SEPTEMBER—OCTOBER MARKET-SHARE BRIDGE

4,32,599 ? 4 2,16,300 > 57,059 > 64,889

INDIA E-SCOOTER SALES TOP 20 METROS @50% TVS @26.38% TVS @30%

+7,830 181 .+ 5,300 <% 5,30,000

TVS SALES NEEDED

FLIPKART SALES LEAD-CONVERTED SALES LEAD GOAL
x 70% 1Qube mix

=5 ,48] Incrementdl 5,481 = 181 Flipkart sales + 5,300 sales generated from 5.3 lakh leads

iQU be sales Planning assumptions: metros = 50% of India demand; iQube = 70% of TVS; lead-to-sale = 1%





https://docs.google.com/spreadsheets/d/1nCVQvRHhSn0Hj6HmNzEAM-2UC9N0PpXj1PUlFY4YDKw/edit?gid=0#gid=0
https://docs.google.com/spreadsheets/d/1nCVQvRHhSn0Hj6HmNzEAM-2UC9N0PpXj1PUlFY4YDKw/edit?gid=0#gid=0

TVS &

Sedrch

Duration: 1Sept - 31 Oct

e 100 Keywords
e Avg Monthly Search Volume: 1.27 cr
e Avg CPC: 3.92

e CR: 5%

e Lleads: 3,45,939
e Cost:22.7cr

N




Awareness

Platforms: Youtube, Meta
Impact through: JioHotstar
Duration: 1Sept - 10 Oct
Impressions: 42.72 Cr
Cost: 4.95Cr




TVS &

JioHotstar

e Objective: Awareness (Impact)
e Masthead, Bigg Boss
e Campaign Duration:
1Sept - 3 Sept & 4 Sept - 6 Sept
e Asset duration: 15 secs & 30 secs

e Deliverables:
Reach- 3.3cr+ 66 lac
Frequency- 3 &6
Impressions- 9.9 Cr + 3.96 Cr
Cost- 1.89 Cr

*JioHotstar Home Movies TV Shows Sports Live TV Q z
TVS =&
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TVS =&

YouTube

e Objective: Awareness

 Non-Skippable Reach

e Campaign Duration: 1Sept -10 Oct

e Targeting: 25-44, Affinity: Green Living Enthusiasts, In-market:
Scooters, Electric Scooters, Custom: Keywords- new scooters,
electric scooters, URLs- bikewale.com, bikedekho.com

e Asset duration: 15 secs & 30 secs

e Deliverables:

Reach- 5.2 cr

-requency- 4

mpressions- 20.8 cr, Cost- 2.49 cr
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TVS &

Meta

e Objective: Awareness

e Reel

e Campaign Duration: 1Sept =10 Oct

e Targeting: 25-45, Top 20 Metros, Behaviors:
Commuters, Interests: Electric motorcycles and
scooters, Scooters (vehicle), TVS Scooty

e Asset duration: 30 secs

e Deliverables: Impressions- 8.06 Cr
Reach- 2.01Cr Cost- 56.44 lac

Frequency- 4
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Consideration

Platforms: Meta, GDN
Impact through: bikewale.com
Duration: 1Sept - 10 Oct
Traffic: 16.07 lac

CTR: 1%

Cost: 1.52 Cr




Meta

Objective: Traffic
Static, Carousel
Campaign Duration: 1Sept - 10 Oct
Targeting: 25-45, Top 20 Metros,
Behaviors: Commuters, Interests:
Electric motorcycles and scooters,
Scooters (vehicle), TVS Scooty
Deliverables: O N A ==
Traffic- 3.02 lac ' == .. Okl
CTR- 1% - €& =
Cost- 30.24 lac
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GDN

Objective: Traffic

Campaign Duration: 1Sept - 10 Oct
Targeting: 25-44, Affinity: Green Living
Enthusiasts, In-market; Scooters,
Electric Scooters, Custom: Keywords-
new scooters, electric scooters, URLs-
bikewale.com, bikedekho.com
Deliverables: , Pl N
Traffic- 7.8 lac - Y [V Ok,
CTR- 1% _
Cost-46.8 lac N e N —-

a—



bikewale.com

e Objective: Traffic (Impact)
e Static
e Campaign Duration: 5 Oct -7 Oct
e Deliverables:
Traffic- 5.25 lac
CTR-1%
Cost-75Ilac

=

—— - - »
e y \ ™ : - “ B L
‘ L N SMART
& EVERYDAY RIDING
- /' Q-PARK ASSIST




*Top variant. Under stanc

LI, DISCOVER A SMARTER WAY TO MC

" EXPLORE iQUBE >

SWITCH TO SMART MOBILITY.




IQUHE '

ELECTRIC

S 1 - o
IQUEE e 34 > IOUSE
ELECTRIC ——— THIS DIV 'ﬁ - , ". ELECTRIC

Slancmo

MAKE EVERY JOUF """* | .~--, SMART
7 M o o [ SWM-«“ L7, Yo s st

PLUG & PLAY CHARGING WITH A 15A

VS
ELeCTRIC —— THIS DIWALI

SMART snvmes I
LESS DEPENDENCE _.‘_:
ON THE PETROL PUMP.:

DRE EFFICIENT EVERYDAY MOBILITY.

3 4
m;-&; '. | iouse [
g Ihl:'l'ﬂl: —— THIS DIWALI ‘——.

za-m“nmmsm ARTER.

Q-PARK ASSIST -
"'- Ak ¥

e
4,"‘

II:II.JEE
.EI.E:TF!II: —— THIS DIWALI

4. SMART CONNECTIVITY -;}‘-‘f*f
/2 (KNOW WHERE YOU'RE GOING. .-
i#*" | AND HOW FAR YOU CAN G

R JOIIRNEYS,
[l IS DIWAI.I. »

"FTROI.




TVS =&

—~

P
"
-.'

Conversion €
e Platforms: Meta, Google /{ '
0

e Bookings through: Flipkart /

e Duration: 11 Oct - 310ct
e Conversions:
184061 leads & 362 bookings

e CR: 3.9% (leads) / | ~
o M /
& 1% (bookings) /
e Cost: 5.35cr / 7 —



TVS &

Meta

Objective: Leads
Static, Reel
Campaign Duration: 11 Oct - 310ct
Targeting: 75% of video, Website
visitors

Asset duration: 30 secs
Deliverables:

Leads- 45k

CR- 3%

Cost- 1.12 cr
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Feel the instant acceleration.
Try the smart features

TVS iQube | SWITCH TO svnn'r IOBILITY
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TVS &

Google

e Objective: Leads (Performance Max)
e Campaign Duration: 110ct - 310ct
e Deliverables:
Leads- 1,39,061 b e SRR B AW e | OB
Cost- 4.17 Cr Buse Wb 1

@ TVS iQube Electric : Sponsored

rys VSiGube Electric _ ; TVS Dealer
Your iQube test ride is a few tvsmotor.com : MNear You

f"cks e Book TVS lQube Test Ride
A g 3 nce India's favourite family EV

TVS Dealership

Experience smart

: . 4= S . Mgt w'd N [ A
mobility for yourself. ' Book a Test Ride - & Testride TVS iQube near you.
VS iQube Electric Find a Dealer b
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* DISCOVER / NATIVE

Reach people as they explore content
across the open web.
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Bring home smarter
journeys this Diwali.

TVS iQube Electric Book test ride >

M GMAIL

Be there in their inbox when it matters.

—  Search in mail o

Promotions

TVS iQube Electric
Sponsored

Your Diwali test ride is a few
clicks away.
Experience smart mobility for yourself.
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e L
Y

ELECTRIC

BRINGHOME *' 7
SMARTER JOURNEYS ‘

THIS DIWAIJ

!
L

PR Wy
.

L]

Book a Test Ride
Find a Dealer

Explore TVS iQube

MAPS / LOCAL
Show up where they're ready to go.
9:30

Q, TVS iQube dealer near me

TVS Dealer
Near You
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TVS Dealership
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0 Test ride TVS iQube near you.
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https://docs.google.com/spreadsheets/d/1nCVQvRHhSn0Hj6HmNzEAM-2UC9N0PpXj1PUlFY4YDKw/edit?gid=0#gid=0
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Brand Integration:
Quiet Routes
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