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Brand Overview

Founded in 2014 by Anuj Rakyan in Mumbai, the
brand began with the mission: “just the fruit and
nothing else” — no preservatives, no added sugar,
using cold-pressing to retain nutrients.

Raw Pressery is a Mumbai-based company that is
a key player in India’s fresh fruit juice market,
specializing in cold-pressed juices and expanding
into other healthy beverages and foods
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Original Audience

Brand Essence:
Premium, healthy beverage brand in India focused
on fresh, natural, no-added-sugar drinks

Brand personality:
Clean, urban, health-conscious

Demographics:
Age: 25-40
Urban professionals

Psychographics:
Health-conscious
Fitness & wellness enthusiasts




New Target
Audience

Gen Z Students & Young Professionals (18-25)
Growing interest in healthy lifestyles among
younger audiences

Gen Z doesn't just buy a product, they buy into a
lifestyle. Raw Pressery already has the product.
Now it needs to build the culture.”

Key Traits:

Value health but also want fun, aesthetic, and
Instagram-worthy packaging

Responsive to influencer marketing and brand
collaborations
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Redesign of the Packaging
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Elements

e Line
e Shape
e Color

e Texture

Mutrient
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Principle Of Design

e Emphasis
e Contrast
e Unity
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This Can won’t Solve
your Problems.

But it'll make you feel hydrated enough
to pretend you have none.

Promotional
Poster

No Added %3 Real Coconut. Instant Refresh,
Sugar ' Real Hydration. Anywhere.
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This Can won’t Solve
your Problems.

But it'll make you feel hydrated enough

Elements Of Design

e Color
* Space
e Shape & Form

No Added
Sugar
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Principle
Of Design

e Emphasis
e Contrast

This Can won’'t Solve
your Problems.

But it'll make you feel hydrated enough
to pretend you have none.

No Added 5 Real Coconut.
sugar ' Real Hydration.

4

Instant Refresh,
Anywhere.




Before

Minimalistic and generic messaging
Passive Design
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Colour Theory

Dominant Colors:
White, Black, Green

Color Scheme:

Green Background - health, freshness, and natural origin
White Text Elements - contrast and clarity

Black Accents (Logo/VisuoI cues) - clean and natural look
Brown/Coconut Shades - earthiness and authenticity

Explanation:

The design uses neutral colors for simplicity and earthy
tones to emphasize nature and purity, which aligns with a
healthy, hydrating coconut water product.




Color Psychology

White:
Purity, cleanliness, freshness

Black:
Modernity, boldness, and sophistication.

Green:
Nature, vitality, health..

Overall Emotional Impact:

The colors evoke refreshment, health, and natural purity with a
touch of modern lifestyle energy. Makes the viewer feel calm,
hydrated, and connected to nature while engaging them with a
playful and bold vibe.




Reflection

— How this redesign improves branding

"NO ADDED SUGAR" statement is a powerful
selling point for health-conscious consumers,
directly addressing a common concern.

Enhanced Product Messaging:
The packaging goes beyond basic
nutritional data to deliver clear,
impactful brand messaging.
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