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BRAND OVERVIEW
A B O U T  B R A N D

Samsung is a global technology leader, known for its
innovation across smartphones, electronics, and
appliances. With a strong presence in India, the brand
combines advanced technology with user-centric design,
backed by local manufacturing and R&D excellence.



INSTAGRAM
S O C I A L  M E D I A  A N A L Y S I S



INSTAGRAM
S O C I A L  M E D I A  A N A L Y S I S

BEST-PERFORMING
CONTENT FORMAT: Instagram Reels 



FACEBOOK
S O C I A L  M E D I A  A N A L Y S I S

BEST-PERFORMING
CONTENT FORMAT:

Short Videos &
Static Posts both



YOUTUBE
S O C I A L  M E D I A  A N A L Y S I S

BEST-PERFORMING
CONTENT FORMAT:

Mostly Youtube Shorts 
but even 30sec Short Video



GALAXY Z FOLD7
C A M P A I G N  N A M E

Launched on July 9, 2025, Samsung India led a multi-platform campaign
across Instagram, YouTube, and its official website to unveil the Galaxy
Z Fold7 and Z Flip7. Using the AIDA model, the campaign drew attention
with bold teasers, built interest through product showcases and
leadership insights, created desire around Galaxy AI and foldable
innovation, and drove action via exclusive pre-order offers—reinforcing
Samsung’s position in the premium smartphone segment.

#Samsung   #GalaxyZFold7   #GalaxyZFlip7   #GalaxyAI



ATTENTION
A I D A  M O D E L  M A P P I N G

ON INSTAGRAM

Video Link

https://www.instagram.com/reel/DLQxTwFPNe3/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==


INTEREST
A I D A  M O D E L  M A P P I N G

ON YOUTUBE V
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https://www.youtube.com/watch?v=HYMzTHtEiNY


DESIRE
A I D A  M O D E L  M A P P I N G

ON YOUTUBE & INSTAGRAM

Video Link

https://www.instagram.com/reel/DL5S7SeN8cf/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==


ACTION
A I D A  M O D E L  M A P P I N G

ON INSTAGRAM & THEIR WEBSITE

Video Link

https://www.instagram.com/reel/DMPv0wZsoNJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==




CONCLUSION

The campaign did not leverage user-generated
content or influencer collaborations effectively,
missing an opportunity to build community trust and
expand organic reach.

The campaign effectively used Instagram, Facebook, and YouTube to
highlight Galaxy Fold7’s AI features. High-quality visuals, platform-
optimized content, and clear CTAs boosted engagement and positioned
Samsung as a premium innovation leader.P
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