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Traffic is Strong. The Opportunity is
Improving Traffic Quality, Product
Discovery and Conversion.

87,098

Total Users

1,06,239 ......
39.44% T

$175,020 :..-..



Who dre we

1 ling?

Focus Where Purchase
Intent Is Strongest.

~91% of Total Revenue

United States

Highest Revenue ° Strong Engagement « Proven Demand



Who dre we

Targeting?

e Age:18—-34

e Interest: Fashion &
Lifestyle Products

* Focus: People Actively
Exploring Similar Products

Active usersv by Age 'i:/A
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Where Should we 3

arketing

ORGANIC SEARCH - GROW
High intent + Strong Revenue

PAID SEARCH - SCALE & TEST
Strong Engagement + Growth Potential

Search-Led I[-I>'IREiT-f1‘NV\EVSTK:AT: t
Acquisition Strategy igh Trattic, YWeaker Engagemen



What Should 3
V mMmote?

[Conversion
NEW DROPS BESTSELLERS

New Collection Page: 19K+ Views Promote Products like
Users Actively Explore New e Marine Layer 1998 Pullover
Merchandise. * Nano Banana Tee

e 1998 Pickleball Set

New Drops Attract. Bestsellers Convert.



Google

New Apparel Lifestyle Stationery Collections Shop by Brand Sale

Retro Vibes in Full Color

Introducing the Google 1998 Collection

| Shop New

Popular on the Google Merch Shop

Sunny Sips Mix, Match, Patch Blank Pages, Bold Ideas




What Should 3

B roved?

91 K+

Homepage Views
High Traffic. Low Product Discovery.
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Rewamped

Google

Merchandise Store
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New Website

RETRO 1998 Free shipping on orders over $100.00 | Use code RETR0O1998 for $15.00 off $75.00+

7~ Google Merchandise Store

\, OFFICIAL BRANDED GEAR & 1998 RETRO

Apparel Drinkware

THE 1998 HERITAGE ARCHIVE

Retro Vibesin
Full Color.

Step back to 1998. Bold primary colorblocks, vintage serif
wordmarks, and heavyweight organic cotton built for modern
comfort.

Shop the 1998 Collection > Explore Apparel

All ltems 12 Apparel 4 Accessories 4 Bags & Packs 2

Accessories

Drinkware 2

() Search tees, hoodies, bottles, plushies...

Stationery

@ TRENDING NOW

¢ Bundle Deals

Collections

5

& Newln

Track Order Sustainability

Showing 12 items

Help & FAQs & USD ($§) v

Tl Featured First °



https://googlemerch.vercel.app/

Go ‘;Ie Tag

Integratio

Google Analytics

Preview e Code Expor
Fileexplo... Q ® X metadata.json X = GoogleLogo.tsx X = Navbartsx X = Footertsx X = products.t >
[0 assets 1 <!doctype html>
03 src 2 <html lang="en">
3 <head>
0 assets 4 <!-- Google tag (gtag.js) -->
omponents 5 <script async src="https://www.googletagmanager.com/gtag/js?id=G-5JCC2PY4P7"></script>

<script>
window.datalayer = window.datalLayer || $

[0 Catalog function gtag(){datalLayer.push(arguments);

= Catalo... gtag('js', new Date());
(O Footer 10
1 | gtag('config', 'G-5JCC2PY4P7°);
= Footer... :
12 </script>
O Header 13 <meta charset="UTF-8" />
= Navbar... 14 <meta name="viewport" content="width=device-width, initial-scale=1.0" />
B ome 15 <title>Google Merchandise Store - Official Merchandise & Apparel</title>
16 <meta name="description" content="Shop official Google apparel, drinkware, accessories, bags
= Featur... 17 <link rel="preconnect" href="https://fonts.googleapis.com">


https://analytics.google.com/analytics/web/#/a405145181p550527315/reports/intelligenthome
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